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Sponsored Search

Key Statistics

When you congider that more and mare consumers are using search to find the products and
services they want, it just makes sense foryour business to be featured prominently in search
results.

Consumers who use search are actively seeking what husinesses like yours sell-which means
they are highly targeted and motivated to buoy.

The Popularity of Search
Howe many people are utilizing search each day? Findings by PEW Internet and American Life

Froject indicate that on an average day, nearly B0 million people use a search enginefI

Alzo for the first tirme in three yearsz, paid search has outperformed other online marketing
tactics in click-through and conversion rates, according to a survey conducted by

MarketingSherpa®
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BEST PERFORMING ONLINE MARKETING TACTICS

Paid search Ea%

Email marketing to housea lists 47%

MARKETERS PLANHED ADDITIONS TO 2006 OMLINE TACTICS
R55 feaeds

In-house blags

Ads on third-party blogs

Video ads

Marketing Sherpa—hew Stody: Biggest Intemet Marketers R ate
Best & Warst Tactics of 2005 + Reveal 2006 Plans Jan 2006

The Importance of Search

Fesearch by iProspect explores user hehavior, revealing that 62% of search engine users
click on & search resultwithin the first page of results, and 90% of search engine users click
an a result within the first three pages of search results. Statistics like these indicate that in
arderto be seen by the most searchers, marketers need to try to get their listings onto the first
feny pages ofthe search results.

The Future of Search
Search engine marketing wwas a $5.75 hillion industry in 2005 and itwill nearly douhle to $11.1
billion in 2010, according to SEMPO's (Search Engine Marketing Professional Organization)

latestindustry sumey.  In 2006, search marketing spending will total aboot §7.2 hillion and
increase by 15.3% to %8.3 billion in 2007,

izouple this infarmation with the trends in search use and it's clear that advertisers utilizing
search anly hawve one place to go: up.
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