Fourteen Percent of Internet users Eventually Purchased the Product
Originally Seen in the Ad, Having Searched Further as a Result

Performed related search and visited site from
search results

Performed related search but did not click on
any results

Do not recall visiting such sites

Haven't noticed such ads

None of the above

Nothing - have not responded to such ads
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N=1575

Source: Commissioned Custom Research Study by Forrester Consulting on behalf of iProspect, January 2009



