31% of Internet Users Who Respond to Online Advertising
Clicked on the Ad ltself; Another 27% Used a Search Engine

| clicked on the ad itself

| searched for the product, brand, or company using
a search engine

| typed the company Web address into browser and
navigated to site

| investigated the product, brand, or company
through social media or message boards

Haven't / don't recall visiting such a site

Haven't noticed any ads that promote offerings from
companies other than the website owner

Other

Nothing. | haven't responded to any such ads
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Base: US Online Consumers
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