39% Of Online Search Users Make A Purchase After Being Driven to
Search As a Result of Exposure to Some Offline Channel. Print Ads
and Word of Mouth Are Most Frequent Drivers of Purchases.

Magazine/newspaper ad 30%
Word of mouth from friend/acquaintance 30 %
Company’s store/physical location 24%
Television ad 23%
Radio ad 22%
Billboard, indoor or sports venue sign 19%
Ad/com pany name on company truck/vanicar 15
0
None of these prompted me to make a 40%
purchase
| don’tremember 21%
Question: Which of the following sources (that you
mentioned previously had prompted you to use an Internet 0% 20% 40% 60% 80% 100%
=zearch engine) eventually led you to make a purchaze Percentage of Online Search Users

from that company/product’=ervice? (Select all that apphy) Driven To Search From Exposure To An Offline Channel

Source: JupiterResearchilpsos Insight Conswumer Survey (607}, n =1,4138 [Cnline search users who hawe been driven
1 @M JupitsrRessarch. LLC | ¢ search as a result of exposure to some from of offline influencers, US only)



