Two-Thirds of Online Search Users Are Driven to Perform
Searches As a Result of Exposure to Some Offline Channel.
Both Television and Word of Mouth Influence Over One-Third.

Television ad 37%
Word of mouth from friend/acquaintance | 36%
Magazine/newspaper ad 30%

Company’s store/physical location | 20%

Radio ad 17% *Note: Search is defined
here as using a search
Billboard, indoor sports venue sign 9% engine to look for
— information about a
0 company, product,
Ad/company name on company truck/van/car —| 7% service, or slogan

Ad/company name on taxi/train/city bus :I 3%

| have not performed a search on any of these - 33%
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Question: Within the last 6 months which of the following prompted you to go to a search engine to look for
information on a particular company, product, service or slogan? (Select all that apply)
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