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Driving Traffic, Brand Awareness Are Key
Reasons For Proactively Placing Content

Note: Insufficient sample for TripAdvisor, iVillage, and FaceBook

del.icio.us 62% 17% 14%

Yahoo! Answers 51% 17% 9%

8%

MySpace 50%

craigslist 40% 24%

YouTube 31% 12%

LinkedIn 319 31%

Amazon 18% P LA
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organization has proactively and purposely |1 USed it for another purpose

placed content, what is the purpose of that

cantenty (Select one for each.)
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