Craigslist
Village
YouTube
TripAdvisor
Amazon

Yahoo! Answers
MySpace

FaceBook

Posting of Comments on Websites
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Percentage of Online Users Who Have Visited These Sites

I
| Positive product comments Both positive and negative

. Megalive product comments

. Comment not product related . | have not posted a comment

Note: Insufficient sample for del.icio.us and Linkedin

Source: JuplierResearchilpsos Insight Consumer Survey (01/07), n= 856 (MySpace]; n=826 (YouTube}; n=513 (Yahoo! Answers);
n=1,268 (Amazon); n=204 |TripAdvisor); n=521 (Cralgslist); n=240 (iVillage); n=191 (FaceBook), (US only)
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